Tips On Moving To A New Home With Less Cost, Time And Hassle
(NAPSA)—Planning to move to
a new residence this year? Did
you know that moving midweek is
cheaper? That packing blankets in
the dryer can prevent damage to
the appliance? Or that moving
expenses may be tax deductible?
Consumers can now find
these insights and more on
www.budget.com, Budget Truck
Rental’s interactive Web site for
local and one-way, long-distance
moves. The tips are coupled with a
full range of moving services to
help consumers save time, money
and aggravation on Moving Day.
At least one month before
Moving Day, Budget Truck Rental
recommends the following:
• Make your truck rental
reservation well in advance.
• Contact your insurance
agent to verify your coverage.
Many personal auto insurance
policies and major credit cards do
not provide truck rental coverage,
and many homeowner’s policies
vary on how they cover your
personal belongings in a move.
• Move midweek (Sunday to
Thursday) or midmonth for
the best rates and availability.
Consumers can get rates as low as
$19.95 per day by booking trucks
online at www.budget.com.
• Select the right-sized truck
to move your household in one or
two trips and avoid extra time,
mileage charges or gasoline usage.
• Start packing early and don’t
settle for supermarket boxes.
Supermarket boxes tend to crush
easily and may be soiled and difficult to stack. You can purchase
sturdy boxes at Budget locations,
or even buy them online at
www.budget.com and have them
shipped directly to your home.
Make sure to ask for special boxes

By leaving yourself extra prep time and working with professional
movers, it’s possible to avoid many of the hassles of relocating.
for your mirrors and framed artwork.
• Don’t move unneeded items—
have a garage sale or donate them
to charity.
• Don’t move paints, solvents
and insecticides. They are considered hazardous materials.
• Change your address—in
addition to the post office’s official form, be sure to change your
mailing address on credit cards,
magazine subscriptions, driver’s
licenses, and school and voter registrations, and notify relatives
and friends.
• Pack a personal suitcase filled
with things you’ll need until
you’re unpacked—change of
clothes, cosmetics, address book,
medications, etc. You may also
want to pack a travel kit for the
road including aspirin, band-aids,
bottle opener, flashlight, necessary
keys, paper plates and plastic
utensils, paper towels, disposable
cups, bathroom tissue, travel clock,
toiletries and games for the kids.
• R e c r u i t m ovi ng hel p. B e
prepared if friends develop “mys-

terious back problems” or other
ailments right around moving day.
Also keep in mind that if you’re
moving to another city or state, you
may not have friends nearby to
help you unload your belongings.
For those consumers who need
help moving, Budget Truck Rental
provides a Load/Unload service,
through which professional movers
can either load the truck at your
current residence, unload the truck
at your new home, or both. In
addition, an experienced Move
Counselor can help to coordinate
the entire relocation process.
At www.budget.com, viewers
can access a complete Mover ’s
Guide, with everything from moving checklists to the truck size and
boxes/supplies needed for a move.
Viewers can also calculate expenses
for the entire move online, from the
truck down to the bubble wrap.
Budget is the world’s third
largest car and truck rental system, and operates an average fleet
of 40,000 trucks. For more information, visit the company’s Web
site at www.budget.com.

New Survey Shows What Women Want
by Judy Gordon
(NAPSA)—Women are living
life on their own terms.
So says a recent Harris Interactive survey. More than 1,000
women nationwide were asked
about their likes and dislikes in
attempts to tap into new emerging
lifestyle trends. The study found
a resounding 81 percent of women
said they were taking stock of
their lives and embracing those
around them. Their self-confidence, they say, comes from their
relationships, not by what they
earn.
The survey, commissioned by So
You by Giorgio Beverly Hills, identifies a new kind of woman—what
trend analysts are calling the
SASSY Generation—women who
are sociable, affluent, successful,
sensual and youthful. What was
once the stereotypical urban woman
has now become mainstream.
Twenty-three percent of women
reported they indulge themselves
each day. An overwhelming majority responded that a new outfit gave
them a rush or thrill while a quarter of women listed fragrance as the
perfect purchase.
Women are embracing new
fashion trends. More than half
surveyed said they are wearing
mini skirts and not wearing
designer clothing head to toe—but
finding balance by purchasing a
high-end fashion accessory.
Beauty trends are also changing. Women are making bolder
statements with color and fragrance; textural orientals like So

These days, the American
woman wants to be considered
SASSY—
Sociable, Affluent, Successful,
Sensual and Youthful.
You are enabling women to make
a strong personal statement.
Women are out and having fun
with friends. Forty-six percent
reported an evening out was
something they would not give up
despite the economy.
For more information on the
So You Survey visit TheTrend
Report.com.
•Judy Gordon, founder of
TheTrendReport.com is a New
York-based style consultant and a
Today Show contributor. So You by
Giorgio Beverly Hills is distributed by Clarins Fragrance Group
and is available exclusively at
Bloomingdale’s nationwide.

Sneaky Symptoms: Are You Sure You’ve Got Allergies?
***
Politics is a profession; a serious, complicated and, in its true sense, a noble one.
—President Dwight David Eisenhower
***

Donate Your Old Eyeglasses To A Worthy Cause
(NAPSA)—Your old eyeglasses
can make a world of difference.
They can help someone less fortunate see the world more clearly.
How? Stop by any Pearle
Vision location and donate your
old glasses to the Shared Sight™
eyeglass collection program.
The company collects the eyeglasses and sends them to New
Eyes for the Needy, where they are
recycled and distributed to charities, medical missions and hospitals in more than 30 countries.
New Eyes for the Needy also
assists underprivileged people here
in the U.S. by providing vouchers
for new prescription eyeglasses.
Individuals and groups are
encouraged to donate their old
eyeglasses, reading glasses, sunglasses and prescription sunglasses to people who desperately
need them.
“Sometimes the only thing separating someone from seeing

Pearle Vision’s
eyeglass
collection program
aids underprivileged
people worldwide
clearly or not seeing at all is a
pair of eyeglasses,” said Mauri
Buchanan, president of New Eyes
for the Needy. “We are grateful to
Pearle Vision and its customers
for their continued support.”
New Eyes for the Needy is a
non-profit, volunteer organization
whose mission is to help provide
better vision for underprivileged
people throughout the world.
Since its inception in 1932, New
Eyes has helped nearly six million
visually impaired people in many
foreign nations, as well as in all
50 states, the District of Columbia
and Puerto Rico.

Since 1993, Pearle Vision and
the Pearle Vision Foundation, a
non-profit organization, have partnered with New Eyes for the Needy
to provide corrective eyewear to
those in need. Recently, the Foundation awarded a $28,000 grant to
New Eyes to aid in the purchase of
new prescription eyewear for
approximately 1,000 people across
the U.S. through its eyeglass
voucher program—bringing the
total grants awarded to this organization by the Foundation to nearly
$200,000. In recent years, Pearle
Vision stores have collected nearly
150,000 pairs of used eyeglasses for
this worthy cause.
For more information regardi n g P e a r l e Vi s i o n ’s S h a r e d
Sight ™ eyeglass collection program, the Pearle Vision Foundation, or to locate a Pearle Vision
store near you, visit their Web site
at www.pearlevision.com or call
1-800-YES-EYES.

16

(NAPSA)—Do you suffer from
itchy eyes, a scratchy throat, a
runny nose and endless sneezing?
It could be allergies, but do you
know for sure? While more than
20 percent of Americans suffer
from allergies, far more people
with allergy-like symptoms assume they’re allergic and selftreat with allergy medication—
without getting an accurate
diagnosis from a physician.
According to a recent study
from Ohio State University, 65
percent of people using prescription antihistamines—which are
indicated primarily for treating
allergy symptoms—don’t suffer
from allergies at all!

Take this quiz and consider what’s causing your
sneezing and sniffles. Check the appropriate
responses to the statements below:
1. Although anyone can develop allergies,
people are more likely to do so if they have
a family history of allergic disease.
■ True ■ False
2. Sneezing, watery eyes and stuffy nose
probably mean that I have allergies.
■ True ■ False
3. Allergies can cause discomfort, but don’t
lead to serious health problems.
■ True ■ False
4. There is no way to tell for sure if you have
allergies.
■ True ■ False

Answers
1. True. A family history of allergies is the most important risk factor for developing allergic disease. If one parent has an allergic disease,
a child has a one-in-three chance of developing allergies. The risk
increases to 70 percent if both parents have allergies.
2. False. Oftentimes, allergy-like symptoms can be confused with
symptoms of a cold, flu or other illness. However, these symptoms have
very different underlying causes and require different treatments.
Without knowing the true cause of your symptoms, you could end up
taking medication that you don’t need and that won’t work.
3. False. If left untreated, allergies can be more than just a nuisance. They can lead to recurrent ear infections or chronic respiratory
problems such as sinusitis or asthma. In some cases, such as with food
allergies, they can even lead to a life-threatening reaction.
4. False. The ImmunoCAP Allergy blood test can simply and reliably tell you if you’re allergic at all, what you’re allergic to and how
allergic you are. It is capable of testing for about 500 allergens. Ask
your physician about the test; with the right information, you can get
the best treatment—sooner.
For more information about allergy testing with ImmunoCAP, visit
www.isitallergy.com or call 1-877-862-4948.

