Staying Connected
New Programs For Students Who Mean Business
(NAPSA)—There’s good news
for students who are eager to learn
how the business world operates.
The world’s largest organization
dedicated to educating young people about business, economics and
entrepreneurship has unveiled five
new educational programs.
The programs are designed to
provide an expanded economic education experience in the areas of
entrepreneurship, financial literacy
and workforce readiness.
Announced by JA Worldwide
president and chief executive officer David S. Chernow, the new
programs include:
• JA Company Program ™: In
Junior Achievement’s original program, students organize and operate an actual business enterprise
and learn about the free enterprise system and its benefits. The
program has been made more relevant to students in grades 9-12,
including a new lesson to assist
students in developing a Personal
Action Plan.
• JA It’s My Business!:
Through engaging, hands-on
activities, middle-grade students
study entrepreneurs and successful enterprises and use their own
creativity and innovation to
develop a business plan.
• JA Titan 3.0: The program
helps students prepare for a
career in business by teaching key
decision-making skills. Students
learn how decisions they make
relating to price, production levels, capital investment, marketing, and research and development affect their bottom line.

From banking to running a company to charitable giving, new educational programs are showing
students how businesses work.
• JA America Works: This program helps middle-grade students
examine the impact entrepreneurs
had on the economy during America’s early years, particularly in the
areas of immigration, communication, transportation, industrialization, agriculture and natural
resources.
• JA Banks in Action: Initially
developed for implementation in
international settings, Banks in
Action has been adapted for use in
the United States and provides
high school students the opportunity to learn about the many
facets of the banking industry.
The revised program includes a
computer simulation in which students make key decisions as bank
management teams, helping to
prepare them for a career in the
banking industry.
JA Worldwide—also known as
Junior Achievement—reaches
approximately 4 million students in the United States, plus
more than 3 million students
worldwide.
To learn more, visit www.ja.org.

(NAPSA)—With work, school
and extracurricular activities
jostling for space in our hectic
lives, it can be difficult to stay
organized. Here are some technology tips for families on the move:
• Be smart. Want to make the
soccer game or dance practice?
Untether yourself. Use a smartphone to text, e-mail or surf the
Web, fieldside.
• Make a date. Call family
and friends on scheduled days.

You don’t have to be a technology wizard to make electronics
work for you.
Enhance the interaction with a
videophone or PC camera for an
added personal touch.
• PC security. Don’t let a
malicious attack destroy your systems. Work with a vendor to make
sure you have the right protection—so you don’t lose data or,
perhaps more important, time.
And be sure the right filters and
safeguards are in place to protect
young Web surfers.
Fortunately, there are services,
such as those offered by HiWired,
that offer advice on setting up and
managing devices, as well as
updating, integrating and troubleshooting any problems. So
check one more thing off your
busy schedule and get on with life.
For more information, go to
www.hiwired.com.

High-Tech Security Made More Affordable
(NAPSA)—There may be good
news for those who fear a wired
alarm system for a home or business is too complicated to install
or too expensive.
A new security system has
been created that’s described as
the first “plug and go” system. The
equipment relies on infrared
motion detection and wireless
technology and can be used to protect both homes and offices. Users
bring it home, plug it in and then
take five minutes to register for
monitoring either online or by
fax—and it’s available for under
$200.
The owner is protected as soon
as the system is installed. Called
the LaserShield Instant Security
System, it requires no installers
or salesmen. There are no holes in
the wall, no assembly and no complicated manuals.
“There are whole segments of
society that have not been served
by either the smaller, local, independent alarm companies or giant
protection services—renters, single moms, students, condos, small
homes and businesses, among others,” said Anthony Dohrmann,
founder and CEO of LaserShield.
The basic product consists of
two modules resembling small,
inconspicuous silver bookshelf
speakers. The first module is the
Master Alarm Unit, which holds
the siren, the dialer and a voice
annunciator that will denote the
system’s status. The Master Alarm
Unit also features a highly sophisticated array of electronics and
software, which allows the user to
control the system from a key-

A new “plug and go” security
system that relies on infrared
motion detection and wireless
technology has been designed to
serve the needs of single moms,
students and businesses.
chain remote or any touch-tone
phone anywhere in the world.
Monitoring and response is
handled by Rapid Response Monitoring Service (RRMS), one of
America’s largest and most professional monitoring services.
RRMS is licensed to operate
in all 50 states and is a U.L.-certified alarm-signaling central
station. Its facility currently
monitors over 260,000 alarm
subscribers. RRMS operates 24/7
from a professionally staffed center with redundant power and
computer facilities, utilizing the
most advanced alarm-monitoring
technologies available in the
industry today.
LaserShield is available nationwide at CompUSA. To find other
retailers, or for additional information, visit www.lasershield.net
or call (800) ALARM-55.

Giving People With Rheumatoid Arthritis A Hand

Becoming A Wine Expert
(NAPSA)—In a successful restaurant, the wine list is the
biggest moneymaker. That longtime cliche of the restaurant
industry may be more true now
than ever before. Last year, wine
overtook beer as the most common
alcoholic beverage consumed in
the United States, a testament to
its broadening appeal.
Its popularity is becoming so
pervasive that U.S. consumption is
poised to surpass that of Italy and
France. Researchers at both the
Wine Institute, a California trade
association, and the International
Organisation of Vine and Wine, a
Paris-based intergovernmental
wine standards body, expect Americans to become the largest consumers of wine by 2010.
That’s why, for many customers, the quality of the wine list
is as important a factor in deciding whether or not to frequent (or
return to) a restaurant as the
quality of the food or the location
or atmosphere of the place. Therefore, it has become essential for
restaurant managers and chefs to
have a thorough understanding of
wine—how to taste and evaluate
it—to be knowledgeable about all
the varietals, growing regions and
winemaking methods and, most
importantly, to develop a business
strategy that fully meets diners’
increasingly sophisticated needs
and simultaneously maximizes
the returns on wine investments.
The problem is, unlike France
and Italy, which have centuriesold traditions of enjoying wine,
the U.S. is a relative newcomer to
the joys of the vine. As a result,

The American wine market has
expanded in recent years, and
now connoisseurs have a reliable
guide.
much of the discussion around
wine in this country has been rarefied and much of the writing
dense, elitist and inaccessible.
This has made the world of wine
seem more arcane than it really is
and the design of an inspired wine
list more elusive than it has to be.
Now, with the release of Thomson Delmar Learning’s “About
Wine” (Thomson Delmar Learning,
$54.95), chefs, hospitality professionals and consumers finally have
the guide to the wonderful world of
wine—and wine strategy—they’ve
long been searching for. Written in
the informative, accessible style
characteristic of other culinary
guides in the admired About series,
“About Wine” offers the basic information that will serve as a foundation for both a successful career in
wine and increased enjoyment of it.
Professionals and consumers both
stand to gain valuable insights
from this important new guide.

(NAPSA)—To help family and
friends of smokers talk to their
loved ones about quitting, Hallmark Cards, Inc. together with
GlaxoSmithKline (GSK) Consumer Healthcare has developed
a greeting card specifically
designed to start this important
dialogue. The stop-smoking greeting cards are offered exclusively
at www.Way2Support.com. Each
card comes with a $50 gift certificate good towards therapeutic
nicotine products such as the
gum, patch and lozenge, which
have been shown to double a
smoker’s chances of quitting over
cold turkey.
***
To better meet the needs of
people living with psoriatic
arthritis, the National Psoriasis
Foundation, in partnership with
Abbott, has launched a new program, Psoriatic Arthritis Total
approach to Health (PATH). For
more information, visit www.pso
riasis.org/PATH.
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(NAPSA)—There is now hope
to reduce and help prevent the
crippling effects of rheumatoid
arthritis (RA), a chronic condition
that afflicts millions of Americans.
The Arthritis Foundation recently made available an educational tool that provides valuable
tips for people who think they
might have RA. The brochure highlights the latest advances in diagnostic testing for this debilitating
disease. In particular, it features a
new screening tool, the Rheumatoid
Arthritis Diagnostic Panel from
Quest Diagnostics. This panel
allows health care providers to
determine with nearly 100 percent
accuracy if a patient has RA.
RA is a disease characterized
by pain, stiffness and swelling in
the joints. If not caught early, the
disease can lead to irreversible
joint destruction.
“Health care providers must
have access to a highly specific
and sensitive tool to diagnose RA
in the early stages before the disease progresses,” said Joyce
Schwartz, M.D., Vice President
and Chief Laboratory Officer of
Quest Diagnostics. “An accurate
diagnosis gives physicians the
ability to identify RA and initiate,
if necessary, aggressive treatments at an earlier stage in the
disease. The use of aggressive
therapy early on may significantly
reduce disease progression and
joint damage.”
The Rheumatoid Arthritis
Diagnostic Panel examines rheumatoid factor (RF) and anti-cyclic
citrullinated peptide (anti-CCP),
two antibodies that are present in
the blood and indicative of RA.
These antibodies are measured in
a laboratory after a patient goes

to the doctor to have a blood sample drawn.
“Evidence gained from testing
for RF in combination with antiCCP provides clinicians with powerful information to help them
diagnose this serious condition,”
said Dr. Schwartz.
Historically, physicians have
diagnosed RA through the sole use
of RF testing and clinical evaluation based on disease classification criteria developed by the
American College of Rheumatology. Unfortunately, symptoms typically associated with this serious
condition, including nodule development and bone erosion, are
rarely recognized in the early
stages. Research supports the use
of testing for RF in combination
with anti-CCP, to meet the need
for a sensitive and highly specific
test to diagnose RA. A positive
anti-CCP measurement provides
the best information about eventual disease severity.
The brochure is available on the
Arthritis Foundation’s Web site at
www.arthritis.org/afstore. For more
information on the Rheumatoid
Arthritis Diagnostic Panel, visit
w w w. q u e s t d i a g n o s t i c s . c o m /
RApanel.

