Baby Boomers Turning To Nonfinancial
Retirement Planning
(NAPSA)—Mention “retirement” to an audience of baby
boomers and you can be assured
of a diverse range of reactions.
While some view retirement as
filled with relaxation, travel and
golf, others are eager to pursue a
second career, explore a special
talent or devote themselves to
community service.
Regardless of emotional or practical reactions to life’s transitions, a
common denominator is emerging—
a growing number of baby boomers
recognize that a fulfilling life transition requires comprehensive planning beyond the financial realm.
“The concept of retirement is
changing as 77 million baby
boomers reach retirement age,” said
Ron Manheimer, Ph.D., executive
director of the North Carolina Center for Creative Retirement,
NCCCR, a lifelong learning and
research program of the University
of North Carolina at Asheville.
“The most important change
taking place is the realization that
fulfilling years in mid- and later
life don’t just happen, but require
introspection and careful planning
to address issues that may arise,”
he said.
According to an AARP survey,
approximately 80 percent of the
baby boom generation intends to
continue working after retirement. Many others will explore
talents and passions, including
volunteer service.
To achieve their goals for postcareer lives, however, retirees will
face numerous lifestyle issues,
including replacing the social networking that comes from the workplace. Many have family issues to
manage, including aging parents
and the question of whether to relo-

Baby boomers are recognizing
the need for retirement planning
beyond the financial realm.
cate. Many couples will also have to
learn how to relate to each other
once neither member is working
full-time anymore.
“Money is only one piece of the
retirement puzzle,” Manheimer
said. “Another piece is meaning,
which speaks to a person’s enjoyment of life and fulfillment after
a career.”
The growing need for comprehensive “lifestyle” planning for nonfinancial issues related to retirement has given rise to programs
such as NCCCR. The Center offers
Paths to Creative Retirement and
Creative Retirement Exploration
Weekend, which address issues
related to life transitions. These
programs attract participants from
across the country seeking guidance with life planning.
“Studies of midlife adults have
shown that those who began planning earlier and more intensely
report much greater life enjoyment,” Manheimer said. “Baby
boomers are realizing that with
good planning, the second half of
life can be the most fulfilling of all.”
For more information about
planning for life beyond retirement, visit www.pathstocreative
retirement.com.

(NAPSA)—When choosing an
air-conditioning contractor, consider one with NATE certified airconditioning or heat-pump technicians. Certified professionals have
passed a stringent test that is
national in scope. You can find
such technicians at www.natex.org
by clicking on the question mark.
***
The Web site AutoTrader.com
has a new Credit Center for car
shoppers with poor credit. Users
answer 10 questions and then
receive a list of area dealers who
can assist with financing solutions.

***
An online destination has
been created where people can
work together globally to
uncover secrets of some of the
most mysterious disappearances
in entertainment history. To
learn more, visit www.Hampton
Landmarks.com.
***
One-A-Day® Men’s 50+ Advantage and One-A-Day ® Women’s
50+ Advantage are daily multivitamins formulated to meet the different health concerns of men and
women over 50. The men’s formula
supports prostate and heart
health. The women’s formula supports breast and bone health. And
both offer memory and concentration support.
***
The American Heart Association’s “Face The Fats” campaign
was created to help people minimize trans fat in their diet, while
avoiding the unintended health
consequence of defaulting to more
saturated fat. It features a Web
site (www.AmericanHeart.org/
FaceThe Fats), an interactive fat
calculator and celebrity chef
recipes.

Paige Davis Says “Yes!” To
Easy Entertaining Inside And Out
(NAPSA)—Whether it’s a backyard barbecue, a child’s birthday
bash or a casual party to watch
the “big game,” inviting friends
and family to your home can be a
great way to make memories.
While your guests may remember
the food, drinks, games and conversation long after the party
ends, many hosts may be overwhelmed by the challenge of preand post-party cleanup.
Paige Davis, former host of TLC’s
“Trading Spaces,”
has quick and easy
ways to keep your
home ready for easy
entertaining, plus
she offers fast fixes
Davis
for party messes.
“Hosts and hostesses often spend so much time
worrying about how messy their
home gets during a party that they
forget to enjoy themselves at their
own affair,” says Davis. “But entertaining indoors or outdoors is a
breeze if you keep your home in
tip-top shape in between parties
and have simple solutions for postparty cleanup.” Here’s a quick
checklist for party perfection:
• Be prepared to be impromptu. Sometimes last-minute gettogethers are the most fun. To prepare for a party in 10 minutes,
use a selection of convenient
wipes to clean, buff and polish the
surfaces in your home. You’ll
spend less time cleaning and more
time with your family and friends.
• Clean where it counts. Clean
up “party central” prior to your
guests arriving, like the kitchen,
dining room, family room or deck,
depending on where you plan to
host your party. Remove clutter
from countertops, tables and

shelves and dust surfaces at eye
level to remove dirt and fingerprints. Put out a few decorations,
such as flowers and lanterns, and
some tasty snacks and you’re
ready to go.
• Make it child friendly. Kids
make great party guests, too, so
be sure to include them in your
planning. Put away breakables
and keepsakes and provide a kidfriendly area with age-appropriate
activities where it’s OK to make a
mess. Don’t worry: Even fine
leather furniture can withstand
pint-sized guests. Use a natural
leather cleaner such as Weiman®
Leather Wipes to clean up spills
or scuffs.
• Don’t sweat it. Water rings
from frosty beverages and glasses
are a common party predicament.
They result from moisture seeping
under the cracks and into the finish of your fine wood furniture, so
keep a good supply of coasters on
hand. To remove tough water
marks, gently rub the stained
area with a natural furniture polish in the direction of the wood
grain.
• Grilling for the masses.
Grilling is almost always popular
for entertaining. You can cook a
lot of food in a short amount of
time while keeping the fun in the
great outdoors. Clean the grates
regularly with a soft cloth and, if
you have a stainless steel grill,
avoid using an abrasive cleaning
agent. A special stainless steel
cleaner, such as Weiman® Stainless Steel Cleaner & Polish, can
both clean and maintain the
brightness of your grill for years
to come.
Additional entertaining and
cleanup tips can be found at
www.weiman.com.

So Much For “The Paperless Office”
Thinking Outside Of The Glove Box
(NAPSA)—While the glove box
is a standard feature in nearly all
makes and models, today’s glove
boxes no longer go hand in glove.
A survey found that 84 percent
of Americans no longer use the
glove box to store gloves, which is
what the space was originally
designed for when it was first
introduced in the 1920s. In fact,
72 percent of people do not know
how the compartment originally
got its name.
Steering Clear Of Crime
Whatever you choose to store
in the glove box, don’t use the
compartment to store your vehicle
title. According to a Dodge brand
survey, 44 percent of Americans
are unintentionally sending an
invitation to car thieves by storing
their vehicle title in their glove
box. If a vehicle title gets in a car
thief ’s hands, he or she has the
right to change the name on the
title, sell or even legally drive the
vehicle.
A Refreshing Idea
Eighty-eight percent of people
surveyed said they would store
chilled water or juice in their
glove box if there were a compartment to keep beverages cooled.
Forty-three percent would store
soda and 42 percent would store
snack food. Consumers will be
happy to learn about a new glove
box feature known as the Chill
Zone™ chilled beverage storage bin
in the new 2008 Dodge Avenger.
Housed in the passenger side

Cool Idea—A new glove box feature keeps juice, water and soda
cold.
upper instrument panel, the bin
can hold and chill as many as four
12-ounce beverage cans.
What’s In A Name
According to the survey, a
name such as map box, tissue box
or flashlight box may be more
appropriate then glove box, with
63, 71 and 53 percent of respondents using the glove box to store
those items respectively.
The survey also found that
drivers use the box for storing:
• First-aid kits (38 percent)
• Sunglasses (47 percent)
• Proof of insurance (94 percent)
As a final note, more than one
in four drivers said that the
glove box is the least used
c o m p a r t m e n t i n t h e c a r. B u t
with Dodge’s move to revolutionize the glove box, the Chill Zone™
could reverse that trend.
For more information, visit
www.dodge.com/avenger.

Lightning is three times hotter
than the sun.

California’s almond crop is
the biggest in the world.
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(NAPSA)—It’s comforting to
know that Bill Gates isn’t always
right.
In 1998, the Microsoft founder
predicted that we’d all be working
in near paperless offices within
“only a few years.” And yet today,
about a decade later, wouldn’t you
know it…the printed page is still
very much a part of the work
world.
In fact, judging by the results
of a new survey, even techies
refuse to give up the printing
habit—viewing it as a “security
blanket.”
Why do people still prefer
paper over pixels? According to
Abigail J. Sellen and Richard H.
R. Harper, co-authors of the book
“The Myth of the Paperless Office,” it’s because paper lets us do
things that computers don’t.
“With paper, I can pick it up,
write on it, erase it, quickly flip
through it, take it apart and
spread it out, tear off bits of it
and tape it to the wall and hand
it off to others,” the authors
explain. “And though computers
provide their own unique affordances—searching, linking, storing, remote access, spellcheck,
etc.—[they] don’t compensate for
the loss of those provided by
paper.”
The survey of IT professionals,
which was conducted by
IDG/pcworld.com for OKI Printing
Solutions, found respondents
expected to print about the same
amount or more in the future as
they do today. Other findings
include:

• Ninety percent of respondents
considered their business printer to
be indispensable or important.
• Only 1 percent said their
printer isn’t important at all.
• Seventy-eight percent of respondents still preferred to review
printed documents, whether in
combination with reviewing on
screen or alone.
“People place more trust in a
tangible document versus what
they view on a computer screen,”
says Candice Dobra, vice president for product marketing at Oki
Data Americas, a leading business
printing solutions specialist.
“Despite a migration towards the
paperless office, people still have a
strong affinity for their printer.
The affordability of high-quality,
in-house printing has encouraged
businesses to embrace printing as
an indispensable part of business
culture.”
For more information, visit
www.okiprintingsolutions.com/us.

