Activewear Helps Women Find Their Comfort Zone
(NAPSA)—As life becomes
busier and more hectic, active
women are seeking ways to combine exercise and relaxation to
reduce stress and stay fit.
Step aerobics, spinning and
kickboxing are great for the heart
and muscle-building, but hardly a
tonic for what ails the growing
number of women seeking harmony and relaxation in a stressful
world.
Enter yoga, deep breathing
and, yes....just plain relaxing.
According to recent reports in
Women’s Wear Daily and Sporting
Goods Business, retailers looking
for opportunities in a difficult
retail climate are seeing a measurable surge in business for what
apparel industry executives are
calling “comfortwear.”
This category has been loosely
defined to include sleepwear,
loungewear, activewear and sparelated separates.
Champion, a leading supplier of
athletic apparel, responds to this
need with its new I NNEROLOGY
Wicking Wear line. Says Heather
Stefani, senior marketing director
for Champion, “The INNEROLOGY
line includes easy-to-wear styles
like T-shirts and boxers that are
incredibly soft and lightweight.
They are designed to function as a
base layer during exercise or on
their own as loungewear or
sleepwear.”
Fueling the fire of this comfort
trend are the latest advances in
fabric technology. There are now a
variety of synthetic fabrics that
mimic the look and feel of cotton
with superior moisture wicking
properties.
High-tech fabrics formerly
reserved primarily for activewear
are being incorporated into the
clothes we love to wear everyday,
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(NAPSA)—The main purpose
of spring cleaning—beyond the
obvious tidying of the home—is to
air the place out, getting rid of the
must and dust left over from winter cocooning.

A new line of clothing makes
exercise and relaxation more
comfortable for women.
such as the wide range of jeans
and T-shirts that now feature a
touch of Lycra spandex.
Champion’s new “Everyday”
bra is a perfect example of this
trend—these bras use Champion’s
exclusive Double Dry fabric technology, a super-wicking material
that’s well known in the sports bra
market, for a variety of casual,
soft-cup and underwire styles.
More and more active women
are embracing fitness pursuits
that foster a sense of relaxation
and comfort. Apparel companies
are quickly responding to this
attitude shift with well-designed
clothes.
“Indeed,” says Stefani, “we seem
to be entering an era where the
new fitness standard is not measured in reps per minute and number of pounds pressed, but in how
well one balances the needs of body,
mind and spirit.” For more information about Champion’s new
I NNEROLOGY ™ line of comfortable
clothing, visit their Web site at
www.championforwomen.com.
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Car Maintenance Tips From The Pros
(NAPSA)—With the onset of
warmer weather, the open road
calls to many auto enthusiasts.
But keep in mind rain, snow,
sludge and road salt may have
taken their toll on your car or
truck during the winter.
Before getting behind the
wheel, drivers may need to give
their vehicles a spring cleaning.
Simple preventive and corrective
measures, combined with regular
tune-ups and oil changes, can
keep your vehicle in optimum condition—allowing you to rest easy
during your daily commute or
warm-weather driving adventure.
WD-40, the Multi-Purpose Problem Solver of NASCAR, can help
you maintain and clean your car.
Use WD-40 to:
• Restore luster to your automobile’s exterior by removing road
salt, tar, tree sap or other debris
without harming the finish
• Prevent corrosion on the
vehicle’s undercarriage and wheel
wells
• Penetrate stubborn lug nuts,
bolts and hinges
• Clean dead bugs and road
grime off the front grill and
bumper
• Lubricate sunroof cranks and
window rollers, as well as convertible tops and hinges
• Displace moisture on electrical components
• Remove bumper stickers
with ease
When you’re done working on
your car, getting yourself clean
doesn’t need to be a hassle. Keep a
Lava bar or liquid pump in the

Clean Those Ducts

However, in order to do so properly, it’s important to start by
cleaning your air ducts and ventilation system. The Environmental
Protection Agency estimates that
air pollution levels can be 100
times higher indoors than outdoors. Air ducts and ventilation
systems naturally accumulate fine
dust particles and other contaminants, including pet hair or even
tobacco smoke residue, promoting
mold growth and bacteria colonies.
To see if your heating, ventilation and air conditioning (HVAC)
system should be on your spring
cleaning to-do list, use a screwdriver to remove the register from
the floor or wall vent. Insert a
mirror into the duct and hold it at
a 45° angle. Shine a flashlight
straight into the mirror—and
check out the duct’s contents.
If you see accumulated dust,
mold or mildew, it may be time to
call a professional HVAC system
cleaning contractor. Make sure
the company is a certified member
of the National Air Duct Cleaners
Association (NADCA), an organization that tests the knowledge of
contractors for safe and effective
HVAC cleaning.
To get names of certified HVAC
system cleaning companies and a
brochure about air duct cleaning,
contact NADCA at 202-737-2926
or visit www.nadca.com.

You’re Worth It: Life Insurance For
The Stay-At-Home Spouse
(NAPSA)—The loss of a spouse
can have a significant impact on
you and your family, both emotionally and financially. If you’re not
prepared, the financial complications can compound the difficulties
of adjusting to life after loss. It’s
critical for stay-at-home spouses
with dependents to be covered with
a life insurance policy so that surviving family members can continue their lives as best as they possibly can.
Your family may have taken
steps to buy life insurance protection for the wage earner in your
household to help safeguard your
home, to provide for education
expenses, and to cover other
necessities in the future. However, have you thought about
insuring the parent who provides
valuable care for the children and
maintenance of the household?
The value of services performed
by the stay-at-home spouse,
including carpooling, laundry,
grocery shopping, cooking, and
taking children to appointments,
can add up to a surprisingly hefty
cost. For the initial time period,
relatives may be able to lend a
hand with household and family
tasks, but at some point the surviving spouse may need to hire
professional support. Surprisingly, paying outside services to
replace these household tasks
could cost even more than an
annual salary earned by an
employed spouse.
Childcare may cost more than
you might think, and it’s likely to
be one of your family’s biggest
expenses. Consider that the cost
of childcare for preschoolers in
this country can be as high as
$8,800 a year, depending on
where you live 1 , according to
www.childcare-guide.com. Laundry services and house cleaning
can range from $50 to $100 a day.
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garage, kitchen, or bathroom for
convenient and efficient clean-up.
Lava and WD-40, both products
o f t h e W D - 4 0 C o m p a n y, a r e
officially licensed products of
NASCAR. Lava is The HeavyDuty Hand Cleaner of NASCAR.
WD-40 Company also signed an
endorsement agreement with Daytona 500 winner Ward Burton, driver of the Caterpillar No. 22 car.
As part of the NASCAR partnership, WD-40 Company announced a consumer sweepstakes.
People can enter by mail or on
www.wd40.com for the chance to
win more than $10,000 in prizes,
including a trip to a NASCAR race
and a ride in the pace car, certificates for Richard Petty Driving
School, and WD-40 collectable
merchandise.
The partnership also gives
NASCAR fans a chance to become
official WD-40 fans by joining the
WD-40 Fan Club, located online at
www.wd40.com. In addition to
information about NASCAR and
Ward Burton, they’ll also have
access to downloadable freebies
and helpful tips for using WD-40
at work, in the garage and around
the house.

Molasses, used to make
cakes, rum and candy, remained
the most popular sweetener in
the U.S. until after World War I
when sugar prices plummeted.

Wives of former governors
became the first women governors. Miriam A. Ferguson of
Texas was governor in 1925 to
1927 and 1933 to 1935 and Nellie
Tayloe Ross of Wyoming 1925 to
1927.
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Particularly if you have children, it’s wise to consider the possibility of supporting a family in a
single-parent household. According to statistics from 2000, there
are 8.3 million, pre-retired women
homemakers, and 29% of them
own their own individual life
insurance policy 2 . Without life
insurance, their families are vulnerable to dramatic adjustments
to provide the equivalent care for
the home and family.
Think about purchasing permanent or term life insurance as a
means to protecting your family’s
future. If an adequate amount of
life insurance is purchased, the
death benefit can be used to pay
for the needs of a family. New
York Life offers a variety of
insurance products that can help
preserve you and your family’s
financial safety.
The company understands that
you want the best for your family,
and can help you find the appropriate plan to suit your needs.
Speak to your New York Life
agent today about how life insurance can help you protect your
family.
Visit www.newyorklife.com, or
write to New York Life Insurance Company, 51 Madison Ave.,
New York, N.Y., 10010, for more
information.
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(NAPSA)—Did you know that
stars like Cameron Diaz and
George Lucas fulfill their auto
racing fantasies every year via
the Toyota Pro/Celebrity Race? In
fact, the event has introduced
close to 300 top-name luminaries
to the exhilaration of real racing,
all while helping raise more than
$1 million for children’s charity.
For 26 years, the hottest personalities in film, television, music and
sports have put the pedal to the
metal behind the wheel of racemodified Toyota Celicas. The prestigious Toyota Pro/Celebrity Race
has attracted the likes of Ashley
Judd, Gene Hackman, Clint Eastwood, Woody Harrelson, Cuba
Gooding, Jr., Kelsey Grammer,
Dennis Franz, William Shatner,
J a y L e n o , Anthony Edwards,
Matt LeBlanc, Coolio, and Queen
Latifah.
When auto shows roll into 39
cities in 25 states nationwide,
thousands of deaf and hard-ofhearing will be treated to a
unique experience. Pontiac-GMC
is providing opportunities for
deaf and hard-of-hearing stu-

dents of all ages, senior citizens
and community members to
experience an auto show and its
wealth of innovative products
with the assistance of American
Sign Language (ASL) interpreters who are also trained
product specialists. Recognizing
that not everyone in the deaf and
hard-of-hearing community uses
sign language as their form of
communication, in select cities
Pontiac-GMC is looking at providing monitors and kiosks for
closed-captioning during the
tour.

