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(NAPSA)—According to a
recently released survey by the
National Association of Realtors
(NAR), first time homebuyers cur-
rently account for 40 percent of all
homes purchased. This significant
portion of home purchasers has
helped fuel record levels of home
sales over the past several years—
and economic conditions indicate
future first time homebuyers will
remain a substantial percentage
of the overall market.

On average, first time home-
buyers are relatively young and
financially stable. As cited in the
NAR survey, the typical home-
buyer is 32 years old, has a house-
hold income of $52,500 and makes
a down payment of three percent
on a home costing $139,000. With
current mortgage rates still hover-
ing at near historic low levels,
those in the market for their first
home will still be enticed by the
lure and financial advantages of
home ownership as we progress in
2005. 

As one might predict, the
majority of first time homebuyers
seek the expert guidance of real
estate professionals when begin-
ning the search process. ERA Real
Estate, one of the world’s largest
residential real estate franchises,
is one company that provides cus-
tomized services to meet the
needs of those purchasing a home
for the first time.

The ERA ANSWERS® book, for
example, is a free resource guide
available to first time buyers with-
out obligation in a print version at
ERA offices and online at www.
ERA.com. The book addresses more
than 90 of the most frequently
asked questions about buying and
selling a home and has been specif-
ically designed to help consumers
feel more comfortable and confi-
dent about their home buying and
selling decisions.

On the Company’s Web site
ERA.com ,  My ERA.com offers
first time homebuyers conve-
nient and useful features such as
My Virtual Assistant ,  which
allows visitors to save and access
their local office/agent profiles
and track and record activities

such as title searches and utility
information. Create A Room is
another feature of My ERA.com
that can be used to design a vir-
tual room layout for moving or
redecorating purposes. For the
especially tech-savvy homebuyer,
ERA.com Mobile allows complete
access to ERA.com home listings
from wireless tools, including cell
phones and personal digital
assistants (PDAs).

Through ERA Mortgage, there
is a range of flexible mortgage
options specifically designed to
meet the needs of first time home-
buyers such as 100% financing.
ERA’s Web site also features an
“Affordability Calculator” to help
those in the market for their first
home determine exactly what
their financing needs may be. And
ERA’s range of “Select Consumer
Services” offers discounts on many
goods and services first time buy-
ers may need—such as insurance,
security alarms, moving and home
warranties.

As a result of these and other
products and services, ERA Real
Estate was recently ranked the
recipient of the 2004 J.D. Power
and Associates Award for “Highest
Overall Satisfaction for First Time
Home Buyers Among National
Full Service Real Estate Firms.”
The award resulted from a 2004
Home Buyer/Seller Satisfaction
Study, based on responses from
4,977 homebuyers and sellers.
The study was conducted on
behalf of Cendant Corporation by
J.D. Power and Associates.

For more information, visit
www.ERA.com.

It’s Still A Great Time to Buy for First Time Homebuyers

First-time buyers account for
about 40 percent of home sales.

(NAPSA)—Low-carb dieters
have faced their fair share of criti-
cism in recent years from oppo-
nents who deem their way of life
as unhealthy. But a recent NOP
World Roper Reports article re-
veals that they are actually more
likely than the rest of the popula-
tion to explore alternative diet
and health techniques. 

According to “Roper Reports,”
low-carb dieters are more likely
than the general public to try diet
and health approaches such as
vitamins, oat bran, massage ther-
apy, herbal remedies, yoga, medi-
tation, aroma therapy and soluble
fiber therapy. 

“This willingness to try new
methods suggests that people on
low-carb diets may be more aware
of their total well-being and prone
to taking the extra steps neces-
sary to optimize it,” says Pamela
Peeke, M.D., M.P.H., a nationally
renowned nutrition expert and
author of “Fight Fat After Forty”
(Viking Penguin). “In addition,
some of these approaches may also
help to diminish side effects that
can result from eating low-carb.”

For example, one of the most
common side effects of low-carb
dieting is irregularity, which is
one reason low-carb dieters may
be more likely to supplement their
diets with soluble fiber therapy.
“Roper Reports” indicates that
while only nine percent of the
total public takes soluble fiber, 22
percent of low-carb dieters are
likely to do so.

“A limited consumption of
fruits, vegetables, whole grains
and other sources of fiber can
cause significant changes in bowel

habits,” Peeke explains. “Irregu-
larity is often accompanied by
cramps, bloating, headache, back-
ache and tiredness, and this dis-
comfort often leads low-carb
dieters to seek relief by taking
fiber therapy, a convenient and
effective way to boost fiber intake
in order to become regular.”

Low-carb dieters should be
warned, however, that many solu-
ble fiber products contain carbo-
hydrates, which can derail low-
carb dieters who are restricted in
the total carbs they are allowed to
consume each day, notes Peeke. 

A good choice of soluble fiber
for low-carb dieters is Citrucel®

caplets, which contain zero carbo-
hydrates per dose. In addition,

Citrucel caplets help dieters stay
regular without excess gas or
bloating; their main ingredient—
methylcellulose—is derived from
natural plant fiber and doesn’t
ferment in the digestive tract like
other common bulk fiber sources,
such as psyllium.

In addition to fiber, a strict
low-carb diet may not provide the
recommended daily intake of
other essential nutrients like vita-
min C, folic acid, potassium and
calcium, so dieters may be more
apt to supplement with vitamins
to make sure their bodies get
what they need. According to
“Roper Reports,” 80 percent of
low-carb dieters take vitamins,
compared with 67 percent of the
total public who do.

“Whether  on a  str ict  d iet
plan or not,  most Americans
find it difficult to get the nutri-
ents they need from food alone,”
says Peeke. “When you begin a
diet that limits something as
key as carbohydrates, taking
such things as multivitamins,
calcium supplements and fiber
products becomes necessary to
maintain good health.”

Peeke says that low-carb
dieters who explore new ap-
proaches to health and fitness are
on the right track to achieve opti-
mal health, and that the rest of
the population should take note.

“There’s more to the low-carb
lifestyle than just eliminating sug-
ars and starches,” she says.
“Exploring new methods to im-
prove health can help low-carb
dieters and the general population
alike achieve their long-term diet
and fitness goals.”

Low-Carb Dieters Open To New Ideas When It Comes To Health

OPEN TO INTAKE—Low-carb dieters
are more likely to try alternative
health and diet techniques.

(NAPSA)—Dear Dr. Hansen:
How often should people see
an eye care professional?

A: A good rule of thumb is for
people with 20/20 vision and no
apparent conditions to see their
optometrist annually. People who
wear contact lenses should be

checked twice a
year to monitor
eye health.

Dear Dr.
Hansen: I’m ex-
cited to have
r e c e n t l y
switched my
glasses to con-
tact lenses. Do
you have any
first-timer tips?

A: Follow your doctor ’s
instructions for contact lens
application, storage, disinfection
and removal to avoid infection
and experience the most comfort-
able wear. Put on makeup after
applying contact lenses and avoid
cosmetics that could irritate eyes,
such as waterproof mascara or
loose powders.

If you ever experience a sting-
ing sensation after inserting your
contact lens, remove it immedi-
ately, clean and re-insert. Use a
moisturizing contact lens solution
for optimum comfort, such as
Complete Moistureplus, a multi-
purpose solution that soothes with
two artificial tear ingredients and
can make a big difference in how
your eyes feel.

Dear Dr. Hansen: I can feel
my colored contact lenses in
my eyes. Is it possible I can’t
wear them?

A: There are very few people
who cannot wear contact lenses.
As with anything new, there may
be a short period of adjustment.
Even with nonprescription colored
contact lenses, it’s crucial to be fit-
ted by an optometrist for your own
specifications. Never share lenses
with friends, as bacteria and
infection may spread this way.

Dear Dr. Hansen: Is it okay to
rinse my soft contact lens with
water if something gets in it?

A: No. Due to the number of
harmful bacteria found in dis-
tilled and tap water, you should
never rinse a contact lens with
water. Instead, use a multipur-
pose solution to rinse, disinfect
and store your lenses. Often,
these solutions are sold in a
travel size for easy portability.

Dave Hansen, OD, FAAO, was
in clinical practice, a Fellow of the
American Academy of Optometry
and is currently Director, Profes-
sional Services at Advanced Med-
ical Optics, Inc. in Santa Ana, CA.

Dr. Dave Hansen

Due to the number of harmful
bacteria found in distilled

and tap water, you should 
never rinse a contact lens 

with water.

(NAPSA)—Dealing with a rep-
utable, professionally trained jew-
eler can make jewelry shopping
easier and safer. The independent,
nonprofit Gemological Institute of
America (GIA) recommends check-
ing a jeweler’s education and buy-
ing from someone with recognized
industry credentials, such as a
Graduate Gemologist (G.G.) or
Accredited Jewelry Professional
(A.J.P.). For more information
about gems and jewelry, visit
www.gia.edu, or call 800-421-7250.

If you’re interested in buying
homes to fix up and sell, you may
want to consider linking up with
HomeVestors of America. They
can link you up with homes, pro-
vide funding for repairs and help
you sell the home. For more infor-
mation, visit www.HomeVestors.
com or call 1-888-495-5220.

A popular TV program for
preschoolers points out that set-
ting a positive example can be as
simple as doing the best job you
can—whether you’re a teacher, a
plumber or a telephone operator.
“Higglytown Heroes” is an imagi-
native, song-filled series that
introduces preschoolers to the
concept of everyday heroes in the
world around them. The program
airs during “Playhouse Disney”—
Disney Channel’s learning-based
programming block for preschool-

ers—daily at 8 a.m. and weekdays
at 12:30 p.m.

A good Internet shopping site
should have a range of choices,
personalization features, con-
firmed delivery dates, and most
importantly, security. Look for
Web sites which use security pro-
grams, such as MasterCard
SecureCode. These programs help
ensure safe online transactions
through the use of a secret code—
similar to a PIN number for a
bank ATM transaction. For addi-
tional peace of mind, gift pur-
chases made using a Gold, Plat-
inum or World MasterCard card,
will be automatically covered by
MasterCard’s Purchase Assurance
program. For more information,
visit www.mastercard.com.

(NAPSA)—To help students
gain real-world experience,
explore career options, or earn
school credits through indepen-
dent study, an international vol-
unteer vacation provider, i-to-i,
arranges volunteer vacations
ranging from 1 to 24 weeks. All i-
to-i volunteer vacations are fully
supported by trained advisors. For
more information about volunteer
vacation opportunities, visit
www.i-to-i.com or call (800) 985-
4864 for more information or a
free 48-page color brochure.

If you are concerned that an
older driver in your family is no
longer safe behind the wheel, it
may be time to have a conversa-
tion about driving. The Hartford
and MIT’s AgeLab have created a
free 24-page guide called “We
Need to Talk: Family Conversa-
tions with Older Drivers.” The
guide offers practical information
that can help family members
advise a loved one on whether it is
time to limit—or even give up—
driving. To learn more or to order
a copy of the guide, visit the Web
site at www.thehartford.com/talk
witholderdrivers.




